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Schreiber Foods wins 2024 New North Workplace Excellence Award 
Company’s commitment to a diverse and inclusive workforce results in unprecedented business success 

 

NEW NORTH, June 6, 2024 – Schreiber Foods, a global food and beverage company committed to enhancing its 
company-wide diversity, has been named as the winner of the 2024 New North Workplace Excellence Award. 
Selected from nominated companies through a multi-phase evaluation process, representatives from the firm were 
presented the award at the New North Summit, held June 6 at Lambeau Field in Green Bay. 
 

The honor recognizes organizations in the region that are improving their competitive advantage through people 
practices which lead to successful business outcomes. Award submissions are evaluated on two primary criteria: 
People Practices and Business Practices. The Workplace Excellence Award is a collaboration between New North Inc. 
and Keystone Partners. 
 

“Schreiber’s commitment to a diverse and inclusive workforce is one that all companies should seek to emulate,” 
says Barb LaMue, president and CEO of New North Inc. “It also has been a primary factor in their unprecedented 
success in recent years. Exceptional people and business practices are central to the New North Workplace 
Excellence Award, and Schreiber is outstanding in both areas. We truly are fortunate to have their leadership in our 
region’s business community.” 
 

Schreiber Foods, headquartered in Green Bay, is a food and beverage producer that delivers leading consumer 
brands in cream cheese, natural cheese, process cheese, beverages and yogurt. Founded in 1945, it has more than 
10,000 employees – they call themselves “partners” – across five continents, and its annual sales are more than $7 
billion. Schreiber partners with top retailers, restaurants, distributors and food manufacturers globally. 
 

During and coming out of the COVID-19 pandemic, Schreiber was forced to address how it found and kept talent, 
along with the work environment. It took a step back and evaluated the entire employee experience, from 
recruitment to training to providing a sense of belonging. 
 

Between 2020-24, Schreiber experienced growth at a level it never before had experienced. It credits lowered 
turnover in plant locations, revamped benefit practices, more flexible scheduling, an increased emphasis on training 
and development, and a work environment where employees can thrive as critical factors in its enhanced success 
over the past five years. 
 

The company’s global diversity, equity and inclusion efforts were critical to the creation of a welcoming and safe 
culture where employees can grow, develop and have a sense of belonging. Schreiber internally publishes Global 
Dashboards for its partners – across all levels – to better understand the global makeup of the organization. These 
Dashboards break down the organization by gender and, when legal, other identifiers such as ethnic minority and 
national origin, providing the knowledge needed to increase diversity and focus their retention efforts. 
 

Schreiber also offers a host of vibrant professional development programs at all employee levels, focusing on the 
creation of touch points that leaders can use to develop their teams. The company’s goal is to ensure that all of its 
partners have the opportunity to feel seen, heard and developed in ways that are meaningful to them. 
 

Every partner is challenged to bring forth direct and intentional ideas to help diversify the workplace and ensure that 
Schreiber’s culture is inclusive to all employees. The company’s strategic plan, updated annually, outlines specific 
steps designed to enhance workforce diversification. 
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Schreiber additionally has seven partner-led Business Resource Groups (BRGs) globally to better support its 
employees and to broaden awareness of other cultures, perspectives and points of view. The company has increased 
ethnic minority and female representation among U.S. Salaried and Home Office hourly employees, while also 
decreasing ethnic minority and female turnover. 
 

In 2022, its CEO instituted a requirement that U.S. Salaried and Home Office open positions have a diverse candidate 
slate before interviewing candidates, allowing Schreiber to cast a wider net for all positions while aligning with the 
overall organizational goal to intentionally diversify the company. 
 

Schreiber’s Talent Acquisition Team also has sought diverse partnerships with Historically Black Colleges and 
Universities (HBCUs), Minorities in Agriculture, Natural Resources, and Related Sciences (MANRRS), and a variety of 
other organizations to assist in increased representation throughout the company. This emphasis has resulted in an 
increase in ethnic minority new hires for U.S. Salaried and Home Office hourly positions. 
 

“Our partners are foundational to our company’s success,” says Jenene Calloway, senior vice president, talent 
development & chief diversity officer for Schreiber Foods. “We have made it a priority to understand what they care 
about and continue to invest in an environment where all our partners can thrive, grow and have a sense of 
belonging. Our diversity, equity and inclusion efforts are a lens through which we use to ensure we care for all 10,000 
partners in ways that matter to them.” 
 

Organizations located within the New North were qualified for the award. Companies did not need to be 
headquartered in New North for eligibility, but were required to have a division or location within the region. 
 

Recent winners of the New North Workplace Excellence Award include Wisconsin Aluminum Foundry and CLA (2023); 
J. F. Ahern Co. (2022); Wipfli (2020-21); Integrity Insurance (2019); Schneider (2018); American Transmission 
Company, Expera Specialty Solutions and Werner Electric (2017); Foth (2016); Oshkosh Corp. (2015); and U.S. 
Venture, Inc. (2014). 

# # # 
 

About New North, Inc. 
New North, Inc., is a 501(c)3 non-profit, regional economic development corporation fostering collaboration among private and 
public sector leaders throughout the 18 counties of Northeast Wisconsin, known as the New North region. The New North brand 
unites the region both internally and externally around talent development, brand promotion and business development, 
signifying the collective economic power behind the 18 counties. The counties include Brown, Calumet, Door, Florence, Fond du 
Lac, Green Lake, Kewaunee, Manitowoc, Marinette, Marquette, Menominee, Oconto, Outagamie, Shawano, Sheboygan, 
Waupaca, Waushara and Winnebago. www.thenewnorth.com 
 

New North media contact: Jeff Blumb, media@blumbcc.com or 920.328.5454 
 

About Keystone Partners 
Keystone Partners is a people-first consulting firm that builds organizational resilience through Leadership Development, 
Executive Coaching, Coach Certification, and Innovative Career Transition services. Keystone Partners believes that when you 
invest strategically in your people, your people invest in you. 
 

Keystone Partners media contact: Lisa Smith, MSEd, Senior Partner-Leadership Development, lsmith@keystonepartners.com or 
920.284.8326 
 

About Schreiber Foods 
Schreiber Foods strives to do good through food every day. Based in North America, Schreiber is a customer-brand leader in 
cream cheese, natural cheese, process cheese, beverages and yogurt. Schreiber’s more than 10,000 employees and presence on 
five continents enable it to be an essential ingredient in customers’ success. With annual sales of more than $7 billion, Schreiber 
partners with the best retailers, restaurants, distributors and food manufacturers around the globe. Schreiber also recognizes its 
responsibility to do good in the world and is driven to make a difference in everything it does. 
 

Schreiber Foods media contact: Andrew Tobisch, Communications Director, andrew.tobisch@schreiberfoods.com or 
920.455.6484 
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